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love flying

for business
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virgnatianic?

Daily nonstop flights to the UK

virgin arlanric""

I

if you don't love flying for business
you're doing it wrong

4 virginatlantic »

Qv [
1,786 likes

virginatlantic It's time to change out-
of-office to “enjoying a business flight.”
Do business travel right.

4 virginatlantic ¢

Qv N
1,055 likes

virginatlantic When London’s calling,
pack up and go. Do business travel
right. Daily nonstop flights to the UK.
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*APTIV:

Logo

The Aptiv Logo

The Aptiv visual identity embodies
our company's innovative spirit.

Our logo is an essential brand asset
that must be protected through
consistent and conscientious usage
as specified in these guidelines.

Clear Space

“APTIV:

Other design elements should be kept clear of
the logo by a minimum distance of one half the
height of the logo.

Minimum Size

76 px, 75"

*APTIV "

The measurements and proportions of our

logo should not be modified or altered
Always ensure the logo is legible and shown

DEL.PHI

was rebranded by Landor as

*APTIV:

at or larger than the minimunn size.
Our logo files are available to

download from the Aptiv Marketing
Communications Sharepoint at
this address:

http://s01.delphiauto.net/01/mcs/
SitePages/index page.aspx

Points: Usage

« Points must be used sparingly v
to preserve the integrity of Clear space around points
their meaning. should be equal to at least

the diameter of one point.

Points can be displ ither
oints can be displayed as eithes Half points should be aligned

whole- or half-points. % to the cap height of any large
« In the presence of our logo, title copy.

use only one point on a page.

This prevents visual redundancy.

If there is no logo on a page,

dual points may be used.
« Align and position points in

relation to either the top or

bottom of a text block/color If there is no large title text to Example layout with point sized to cap Example layout with point sized to

block. See examples shown ‘bnacsreer;;zlnr\;s;et::‘:;s ::‘Z:ter height and aligned at bottom of content t1gggcifnl:iztmgm and aligned at

(100%, 75%, 50%, etc.)

E SAPTIV.
i
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DIVE INTO SUMMER

Whether you're enjoying a beach retreat or strolling the city streets, find looks
for wherever you roam at Sunglass Hut — 94 shades for all 94 days of the season.
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. THE ULTIMATE MUST-HAVE:
A VIP PASS

6 MONTHS SPECIAL FINANCING AVAILABLE*

1YEAR ENHANCED DAMAGE
REPLACEMENT PROGRAM**

COUNT MANAGEMENT

e
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E atsung

1.COACH HC7018 NOFLLE $168.00 2. RAY-BAN (POLARIZED) RB4068 $179.95
3.VERSACE VE4255 $190.00 4. PRADA (POLARIZED) PR 3295 $285.00

5. BURBERRY (POLARIZED) BE4160 $250.00 6. DOLCE & GABBANA.
(POLARIZED) DG4220 §190.00
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HELLO " DIVE INTO SUMMER THE ULTIMATE MUST-HAVE:
SUNSHINE

SUMMER JUST
GOT SWEETER

Gy —————— A VIP PA!
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UMMER JUST GOT SWEETER
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O113H

SUMMER JUST
GOT SWEETER

-/

<First Name> <Last Name>
<Address>

<City><State>

<Postcode>

DIVE INTO
SUMMER

#94SHADESOFSUMMER ™

IMMER SPECIALS
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@ sunglass hut

<First Name> <Last Name>
<Address>

<City><State>

<Postcode>
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@ sunglass hot

Sunglass Hut summer

direct mail campaign







MAYBELLINE

OFFICIAL MAKEUP SPON50R OF
MERCEDES-BENZ
FASHION WEEK
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“I’'m a fan of playing

hide & go chie.’éw

spring
collection

fashion
playground

style hunter . .
hide & go chic

truth or flare

spin the bottle

USA'’s nail salon expert.

romper room
Since 1981. essie.com



AmericanAirlines

Mdvantage™s Wl AAdvantage
, | '\} // CmBusmess PlatlnumSeIect
LINDI® Y= / // ) mm’ |

WALKER

\Executlve

[P Bl | AmericanAirlines -
e — >
4eh 1601 2345 6799 AAdvantage i

B B

mm

NG + A0 HORE
0P BOARD ¥

Citl = Aadvantage -

== L OVETHE =—u

JOURNEY

* % ok o % %
% 30k X X O X |

e LIVETHE =
~HiSTORY, ,__
— SEETHE — ‘

' CITY LIGHTS ;

| — LovE THE —

JOURNEY -
b ———







WE TOSS
AROUND

4

s
©

[:
o
°

All Profits To
Charity

GARDEN GREENS and CASH.
The finest ingredients.
Deliciously tangy flavor.

And all our profits go to charity.

The perfect way to take your salad (and your generosity) to the next level.



Hennessy

ZBLACKS ~

hennessyblack.com -
T

—BLACK>-

SO

Hennessy

“BLACK>

Distinctively i

DONE DIFFERENT

PLEASE DRINK RESPONSIBLY.
Imported Cognac Hennessy® 43% Alc./Vol. (86°), ©2009 Imported by Moét Hennessy USA, New York, NY. HENNESSY is a registered tradema




A STAR ALLIANCE MEMBER .7~ lufthansa.com/myskystatus

Networking

With MySkyStatus, in-the-air doesn’t mean
out-of-touch. There’s no better way to fly.”

Fly from 17 U.S. gateways to more than 400 worldwide destinations and never leave % LUfthansa
your friends behind. Post departure and arrival info and set in-flight updates from your

smartphone at MySkyStatus.com and alerts will be sent via Facebook and Twitter.



Gourmet menus, premium wines,
a vintage experience.
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CRIZOTINIB

XALKORI® (crizotinib) 250 mg capsules is an oral medicine that inhibits the anaplastic lymphoma kinase (ALK) and ROS1 receptor
tyrosine kinases."?

XALKORI was the first ALK inhibitor approved in the U.S. and is indicated for the treatment of patients with metastatic non-small cell
lung cancer (NSCLC) whose tumors are ALK-positive as detected by an FDA-approved test.

XALKORTI is also the first and only FDA-approved biomarker-driven therapy indicated for the treatment of patients with metastatic
NSCLC whose tumors are ROS1-positive.

To date, over 10,000 patients have been treated with XALKORI in the U.S.3

ALK IN LUNG CANCER

Originally discovered as an oncogenic driver in a type of lymphoma, ALK gene alterations were also found to be among key
drivers of tumor development in cancers such as NSCLC and rare sarcomas.” By inhibiting ALK, XALKORI blocks signaling in a
number of cell pathways that are believed to be critical for the growth and survival of tumor cells.*>

In ALK-positive lung cancer, a normally dormant gene named ALK is fused with another gene, predominantly EMLA4. This
genetic alteration creates the ALK fusion gene and ultimately, the production of the ALK fusion protein, which is responsible for
tumor growth.“*> Epidemiology studies suggest that approximately 3 to 5 percent of NSCLC tumors are ALK-positive.®

Only biomarker testing can determine which patients have ALK-positive metastatic NSCLC. In the U.S., the Vysis ALK Break Apart
FISH Probe Kit (Abbott Molecular) and the Ventana ALK (D5F3) CDx Assay are the only FDA-approved tests for detecting ALK.

ROS1 IN LUNG CANCER

Another gene that can rearrange or combine with other genes is called ROS1. Sometimes the ROS1 gene can attach to another
gene, changing the way each gene normally functions. This ROS1 gene rearrangement can contribute to cancer-cell growth
and tumor survival. This change occurs in approximately one percent of NSCLC cases. Of the estimated 1.5 million new cases
of NSCLC worldwide each year, roughly 15,000 may be driven by oncogenic ROS1 fusions.”#°

An FDA-approved test for the detection of ROS1 rearrangements in NSCLC is not currently available; however, laboratory
developed tests are available. A companion diagnostic test is currently under development to identify patients with ROS1-
positive metastatic NSCLC who may benefit from treatment with XALKORI.

NSCLC CLINICAL STUDIES

PROFILE 1014 studied XALKORI 250 mg twice daily in previously untreated patients with ALK-positive metastatic NSCLC
versus standard platinum-based chemotherapy regimens. This Phase 3 study enrolled 343 participants from clinical sites
globally.™ Patients in the chemotherapy arm of the study received one of the following standard-of-care chemotherapy
regimens based on the choice of the investigator: either pemetrexed 500 mg/m? with cisplatin 75 mg/m? or carboplatin AUC
of 5 or 6 min/mL by intravenous infusion every 3 weeks for up to 6 cycles. Patients were required to have ALK-positive NSCLC,
as identified by the FDA-approved assay Vysis ALK Break Apart FISH Probe Kit, prior to randomization.

e In PROFILE 1014, XALKORI demonstrated significantly prolonged progression-free survival (PFS) of 10.9 months (95% CI, 8.3 to
13.9) (n=172) compared to 7.0 months (95 % CI, 6.8 to 8.2) with chemotherapy (n=171) in previously untreated patients with ALK-
positive metastatic NSCLC (hazard ratio, 0.45; 95 % CI: 0.35 to 0.60; P<0.001).

e XALKORI also demonstrated significantly higher objective response rate (ORR) when compared to standard platinum-based
chemotherapy regimens. XALKORI demonstrated an ORR of 74% (95 % CI, 67 to 81) compared to an ORR of 45% (95% CI, 37 to
53) for the chemotherapy arm (P<0.001).

@ Oncology © 2017 Pfizer Inc. All rights reserved. PP-XLK-USA-0538 March 2017



IBRANCE Y

palbociclib = ii%

IBRANCE is indicated for the treatment of hormone receptor-positive (HR+), human epidermal growth
factor receptor 2-negative (HER2-) advanced or metastatic breast cancer in combination with:

e an aromatase inhibitor as initial endocrine-based therapy in postmenopausal women; or
o fulvestrant in women with disease progression following endocrine therapy.’

ABOUT IBRANCE® (palbociclib)

IBRANCE is a selective oral inhibitor of CDKs 4 and 6." CDKs 4 and 6 are key regulators of the cell cycle that trigger
cellular progression.??

IBRANCE is the first CDK 4/6 inhibitor approved by the U.S. Food and Drug Administration (FDA). IBRANCE was
reviewed and approved under the FDA’s Breakthrough Therapy designation and Priority Review programs.

IBRANCE was discovered and is marketed by Pfizer Inc. For more information, please visit www.IBRANCE.com.

TARGETING CDKS 4 AND 6 IN CANCER

CDKs are a family of proteins that serve as key regulators of cell growth and division. Specifically, cyclins pair with
CDKs 4 and 6 to take part in a fundamental process in the division of cells, called the cell cycle.?® This occurs in
both normal and cancer cells and is composed of four phases:??

e G1: This phase marks the beginning of the cell cycle, where the raw material is built and prepared for the
S phase??

e S: DNA, or the vital information instructing the function of the cell, is constructed?
e G2: The cell begins to grow and prepares for mitosis?
e M: The cell cycle is completed and the cell splits into two genetically alike daughter cells?

CDKs 4 and 6 are key regulators of the cell cycle that trigger progression through G1 to the S phase.?* In some
cancers, including HR+ breast cancer, increased activity of the cyclin D1-CDK 4/6-complex may result in a failure to
regulate cell proliferation.“* Inhibiting CDKs 4 and 6 may help reduce cellular proliferation of HR+ breast cancer
cell lines.” CDK 4/6 is also active in healthy cells. Inhibiting CDK 4/6 in healthy cells can result in side effects, some
of which may be serious.’

IMPORTANT SAFETY INFORMATION

Neutropenia was the most frequently reported adverse reaction in PALOMA-2 (80 %) and PALOMA-3 (83%). In
PALOMA-2, Grade 3 (56 %) or 4 (10 % ) decreased neutrophil counts were reported in patients receiving IBRANCE
plus letrozole. In PALOMA-3, Grade 3 (55 %) or Grade 4 (11 %) decreased neutrophil counts were reported in
patients receiving IBRANCE plus fulvestrant. Febrile neutropenia has been reported in 1.8 % of patients exposed
to IBRANCE across PALOMA-2 and PALOMA-3. One death due to neutropenic sepsis was observed in PALOMA-3.
Inform patients to promptly report any fever.

Monitor complete blood count prior to starting IBRANCE, at the beginning of each cycle, on Day 15 of first 2 cycles
and as clinically indicated. Dose interruption, dose reduction, or delay in starting treatment cycles is recommended
for patients who develop Grade 3 or 4 neutropenia.

Based on the mechanism of action, IBRANCE can cause fetal harm. Advise females of reproductive potential to
use effective contraception during IBRANCE treatment and for at least 3 weeks after the last dose. IBRANCE may
impair fertility in males and has the potential to cause genotoxicity. Advise male patients with female partners
of reproductive potential to use effective contraception during IBRANCE treatment and for 3 months after the last
dose. Advise females to inform their healthcare provider of a known or suspected pregnancy. Advise women not
to breastfeed during IBRANCE treatment and for 3 weeks after the last dose because of the potential for serious
adverse reactions in nursing infants.

Important Safety Information continued on page 2
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INTENSE NIGHT CREAM
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BACKGROUND: | SILVER MYLAR
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BAND: BLACK WITH SILVER D/O OF WEIGHT CLAIM &
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UPC: BLACK

SIZE: 70.4mm x 70.4mm x 45mm

PROGRAM: ILLUSTRATOR 10
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« refines skin texture, diminishing the appearance of fine lines

« improves firmness and elasticity
« hydrates and nourishes intensely
« Allergy Tested

* Dermatologist Tested

+ Comedogenicity Tested

PRECISELY TARGETED FOR YOUR SKIN®
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