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If there is no large title text to 
base point size on, use quarter 
increments of the logo height 
(100%, 75%, 50%, etc.)

Example layout with point sized to cap 
height and aligned at bottom of content

Example layout with point sized to  
100% of logo height and aligned at  
top of content

Points: Usage

Clear space around points 
should be equal to at least 
the diameter of one point.

Half points should be aligned 
to the cap height of any large 
title copy.

• Points must be used sparingly  
to preserve the integrity of  
their meaning.

• Points can be displayed as either 
whole- or half-points.

• In the presence of our logo,  
use only one point on a page. 
This prevents visual redundancy. 
If there is no logo on a page,  
dual points may be used.

• Align and position points in 
relation to either the top or 
bottom of a text block/color 
block. See examples shown.

Title
Lorem 
Upsum

X

Y

Y

X

X
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Logo

The Aptiv Logo

The Aptiv visual identity embodies 
our company’s innovative spirit.  
Our logo is an essential brand asset 
that must be protected through 
consistent and conscientious usage 
as specified in these guidelines.

Our logo files are available to 
download from the Aptiv Marketing 
Communications Sharepoint at  
this address:

http://s01.delphiauto.net/01/mcs/
SitePages/index_page.aspx

Minimum Size

76 px, .75"

The measurements and proportions of our 
logo should not be modified or altered. 
Always ensure the logo is legible and shown 
at or larger than the minimum size.

Clear Space

X

X

X

X

Other design elements should be kept clear of 
the logo by a minimum distance of one half the 
height of the logo.

was rebranded by Landor as



MAKE IT 
REIGN

Make your own royal statement at Sunglass Hut at Myer.
Georgia May Jagger wears BURBERRY 363278. Featured style available in store from 8 September.
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Get ready for summer. Find all your summer shades at sunglasshut.com.
Georgia May Jagger wears Versace VE4255
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DIVE INtO SUMMER tHE ULtIMAtE MUSt-HAVE: 
A VIP PASS

• 6 MONTHS SpEcIAl FINANcING AvAIlAblE*  

• 1 yEAR ENHANcEd dAMAGE  
REplAcEMENT pROGRAM** 
 

• 24/7 ONlINE AccOUNT MANAGEMENT 
Easy access at sunglasshut.com/credit.

* Subject to credit approval. Minimum monthly payments required. 
See associate or sunglasshut.com for details.

** 75% discount on a new pair if your sunglasses are damaged within 1 year. Purchase must 
be made with your Sunglass Hut credit card. Must present proof of purchase and damaged 
product. Products sold as imperfect are not eligible for this program. Replacement 
discount may be used once per original sunglass purchase. If original sunglass is not 
available, Sunglass Hut will substitute another sunglass of equal value. See Sunglass Hut 
credit card terms and conditions for additional details.

1. COACH HC7018 NOELLE $168.00 2. RAy-bAN (POLARIzED) RB4068 $179.95 
3. VERSACE vE4255 $190.00 4. PRADA (POLARIzED) PR 32PS  $285.00  
5. bURbERRy (POLARIzED) BE4160 $250.00 6. DOLCE & gAbbANA 
(POLARIzED) DG4220 $190.00

Featured styles available at select Sunglass Hut stores and sunglasshut.com. ©2014 Sunglass Hut.  
All rights reserved. Rather not receive future mailings? Call 1-800-SuN-gLAS (1-800-786-4527)
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Whether you’re enjoying a beach retreat or strolling the city streets, find looks  
for wherever you roam at Sunglass Hut — 94 shades for all 94 days of the season. 

Cover: georgia May Jagger wears Versace VE4255
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• 6 MONTHS SpEcIAl FINANcING AvAIlAblE*  

• 1 yEAR ENHANcEd dAMAGE  
REplAcEMENT pROGRAM** 
 

• 24/7 ONlINE AccOUNT MANAGEMENT 
Easy access at sunglasshut.com/credit.

* Subject to credit approval. Minimum monthly payments required. 
See associate or sunglasshut.com for details.

** 75% discount on a new pair if your sunglasses are damaged within 1 year. Purchase must 
be made with your Sunglass Hut credit card. Must present proof of purchase and damaged 
product. Products sold as imperfect are not eligible for this program. Replacement 
discount may be used once per original sunglass purchase. If original sunglass is not 
available, Sunglass Hut will substitute another sunglass of equal value. See Sunglass Hut 
credit card terms and conditions for additional details.
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Featured styles available at select Sunglass Hut stores and sunglasshut.com. ©2014 Sunglass Hut.  
All rights reserved. Rather not receive future mailings? Call 1-800-SuN-gLAS (1-800-786-4527)
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Whether you’re enjoying a beach retreat or strolling the city streets, find looks  
for wherever you roam at Sunglass Hut — 94 shades for all 94 days of the season. 

Cover: georgia May Jagger wears Versace VE4255
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SUMMER JUST
GOT SWEETER
START THE SEASON WITH A GIFT FROM US.
SWING BY YOUR FAVORITE SUNGLASS HUT 
STORE OR SHOP EVERY SHADE OF SUMMER 
24/7 AT SUNGLASSHUT.COM.
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OFF
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OFF

Off er valid Apr 28 – Jun 30, 2014

or

ANY PURCHASE

$20
OFF

PURCHASES OF 
$200 OR MORE

$50
OFF

Off er valid Apr 28 – Jun 30, 2014

$20 IN-STORE CODE XXXX
$50 IN-STORE CODE XXXX

$20 ONLINE SINGLE USE CODE XXXX
$50 ONLINE SINGLE USE CODE XXXX

To redeem in-store, present card to associate at time of purchase.
To redeem online, go to sunglasshut.com and enter your one-time use code in 
the Promotional Code fi eld at checkout.
$20 off any purchase. $50 off a purchase of $200 or more, exclusive of tax and 
delivery fees. Redeemable at any Sunglass Hut store in the U.S. and online at 
sunglasshut.com. Sunglass exclusions include Chanel, Maui Jim, Oakley, Tiffany, 
and Tom Ford. Limit one discount per transaction. Not valid with any other coupons, 
discounts, or promotional offers. This offer is not good on gift card purchases, gift 
wrap, shipping & handling, taxes, returns, or exchanges. No cash-back value, cannot be 
redeemed for cash, may not be sold or transferred, and will not be replaced if lost,
stolen, or damaged. Valid in the U.S. only.  Offer valid April 28, 2014 – June 30, 2014.

or
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$50
OFF

PURCHASES OF 
$300 OR MORE

$75
OFF

Off er valid Apr 28 – Jun 30, 2014

To redeem in-store, present card to associate at time of purchase.
To redeem online, go to sunglasshut.com and enter your one-time use code in 
the Promotional Code field at checkout.
$50 off any purchase of $200 or more. $75 off a purchase of $300 or more, exclusive 
of tax and delivery fees. Redeemable at any Sunglass Hut store in the U.S. and online 
at sunglasshut.com. Sunglass exclusions include Chanel, Maui Jim, Oakley, Tiffany, 
and Tom Ford. Limit one discount per transaction. Not valid with any other coupons, 
discounts, or promotional offers. This offer is not good on gift card purchases, gift 
wrap, shipping & handling, taxes, returns, or exchanges. No cash-back value, cannot be 
redeemed for cash, may not be sold or transferred, and will not be replaced if lost,
stolen, or damaged. Valid in the U.S. only.  Offer valid April 28, 2014 – June 30, 2014.

$50 IN-STORE CODE XXXX
$75 IN-STORE CODE XXXX

$50 ONLINE SINGLE USE CODE XXXX
$75 ONLINE SINGLE USE CODE XXXX
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TAKE ON THE SUN
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Whether you’re enjoying a beach retreat or strolling the city streets, find looks  
for wherever you roam at Sunglass Hut — 94 shades for all 94 days of the season. 

4

5

6

1. RAY-BAN (POLARIZED) RB4180 $214.95 2. RAY-BAN (POLARIZED) RB4195 $219.95 
3. DOLCE & GABBANA (POLARIZED) DG2133 $305.00 4. PRADA LINEA ROSSA PS 51PS $315.00 
5. BURBERRY BE3074 $190.00 6. VERSACE (POLARIZED) VE4276 $240.00

Featured style available at select Sunglass Hut stores and sunglasshut.com. ©2014 Sunglass Hut. All rights reserved. 
Rather not receive future mailings? Call 1-800-SUN-GLAS (1-800-786-4527)

THE ULTIMATE MUST-HAVE: A VIP PASS
• 6 MONTHS SPECIAL FINANCING AVAILABLE* 
• 1 YEAR ENHANCED DAMAGE REPLACEMENT PROGRAM**
• 24/7 ONLINE ACCOUNT MANAGEMENT 

Easy access at sunglasshut.com/credit.

* Subject to credit approval. Minimum monthly payments required. See associate or sunglasshut.com for details.

** 75% discount on a new pair if your sunglasses are damaged within 1 year. Purchase must be made with your Sunglass Hut 
credit card. Must present proof of purchase and damaged product. Products sold as imperfect are not eligible for this program. 
Replacement discount may be used once per original sunglass purchase. If original sunglass is not available, Sunglass Hut will 
substitute another sunglass of equal value. See Sunglass Hut credit card terms and conditions for additional details.
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OPEN UP FOR SUMMER SPECIALS

SUMMER JUST GOT SWEETER
START THE SEASON WITH A GIFT FROM US. SWING BY YOUR 
FAVORITE SUNGLASS HUT STORE OR SHOP EVERY SHADE 
OF SUMMER 24/7 AT SUNGLASSHUT.COM.
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POLARIZED
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DOLCE & GABBANA 
$305.00
POLARIZED 
DG2133

VERSACE $240.00
POLARIZED
VE4276
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DIVE INTO SUMMER
Whether you’re enjoying a beach retreat or strolling the city streets, find looks for wherever 
you roam at Sunglass Hut — 94 shades for all 94 days of the season. 

RAY-BAN $214.95
POLARIZED
RB4180

PRADA LINEA ROSSA 
$315.00
PS 51PS

Featured styles available at select Sunglass Hut stores and sunglasshut.com © 2014 Sunglass Hut. All rights reserved.

SUMMER JUST
GOT SWEETER
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UP TO $50 OFF
To redeem in-store, present card to associate at  
time of purchase. To redeem online, go to  
sunglasshut.com and enter your one-time use code 
below in the Promotional Code field at checkout.

$20 Stores use offer CODE XXXX
$50 Stores use offer CODE XXXX

$20 Online use offer CODE

$50 Online use offer CODE

Redeemable at any Sunglass Hut store in the U.S. 
and online at sunglasshut.com. To receive $50 off, 
purchase must be $200 or more, exclusive of tax and 
delivery fees. Sunglass exclusions include Chanel, 
Maui Jim, Oakley, Tiffany, and Tom Ford. Limit one 
discount per transaction. Not valid with any other 
coupons, discounts, or promotional offers. This offer 
is not good on gift card purchases, gift wrap, shipping 
& handling, taxes, returns or exchanges. No cash-back 
value, cannot be redeemed for cash, may not be sold 
or transferred, and will not be replaced if lost, stolen, 
or damaged. Valid in the U.S. only. Offer valid  
April 28 - June 30, 2014.

Rather not receive future mailings?
Call 1-800-SUN-GLAS (1-800-786-4527).
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dIVE INTO SUMMER
Whether you’re enjoying a beach retreat or strolling the city streets, find looks for wherever 
you roam at Sunglass Hut — 94 shades for all 94 days of the season. 
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GARDEN GREENS and CASH.

The finest ingredients.

Deliciously tangy fl avor.

And all our profits go to charity.

The perfect way to take your salad (and your generosity) to the next level. 
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XALKORI® (crizotinib) 250 mg capsules is an oral medicine that inhibits the anaplastic lymphoma kinase (ALK) and ROS1 receptor 
tyrosine kinases.1,2

XALKORI was the first ALK inhibitor approved in the U.S. and is indicated for the treatment of patients with metastatic non-small cell 
lung cancer (NSCLC) whose tumors are ALK-positive as detected by an FDA-approved test. 

XALKORI is also the first and only FDA-approved biomarker-driven therapy indicated for the treatment of patients with metastatic 
NSCLC whose tumors are ROS1-positive.

To date, over 10,000 patients have been treated with XALKORI in the U.S.3

ALK IN LUNG CANCER

ROS1 IN LUNG CANCER

NSCLC CLINICAL STUDIES

Originally discovered as an oncogenic driver in a type of lymphoma, ALK gene alterations were also found to be among key 
drivers of tumor development in cancers such as NSCLC and rare sarcomas.4 By inhibiting ALK, XALKORI blocks signaling in a 
number of cell pathways that are believed to be critical for the growth and survival of tumor cells.4,5

In ALK-positive lung cancer, a normally dormant gene named ALK is fused with another gene, predominantly EML4. This 
genetic alteration creates the ALK fusion gene and ultimately, the production of the ALK fusion protein, which is responsible for 
tumor growth.4,5 Epidemiology studies suggest that approximately 3 to 5 percent of NSCLC tumors are ALK-positive.6

Only biomarker testing can determine which patients have ALK-positive metastatic NSCLC. In the U.S., the Vysis ALK Break Apart 
FISH Probe Kit (Abbott Molecular) and the Ventana ALK (D5F3) CDx Assay are the only FDA-approved tests for detecting ALK.

Another gene that can rearrange or combine with other genes is called ROS1. Sometimes the ROS1 gene can attach to another 
gene, changing the way each gene normally functions. This ROS1 gene rearrangement can contribute to cancer-cell growth 
and tumor survival. This change occurs in approximately one percent of NSCLC cases. Of the estimated 1.5 million new cases 
of NSCLC worldwide each year, roughly 15,000 may be driven by oncogenic ROS1 fusions.7,8,9

An FDA-approved test for the detection of ROS1 rearrangements in NSCLC is not currently available; however, laboratory 
developed tests are available. A companion diagnostic test is currently under development to identify patients with ROS1-
positive metastatic NSCLC who may benefit from treatment with XALKORI.

PROFILE 1014 studied XALKORI 250 mg twice daily in previously untreated patients with ALK-positive metastatic NSCLC 
versus standard platinum-based chemotherapy regimens. This Phase 3 study enrolled 343 participants from clinical sites 
globally.10 Patients in the chemotherapy arm of the study received one of the following standard-of-care chemotherapy 
regimens based on the choice of the investigator: either pemetrexed 500 mg/m2 with cisplatin 75 mg/m2 or carboplatin AUC 
of 5 or 6 min/mL by intravenous infusion every 3 weeks for up to 6 cycles. Patients were required to have ALK-positive NSCLC, 
as identified by the FDA-approved assay Vysis ALK Break Apart FISH Probe Kit, prior to randomization.

•	 In PROFILE 1014, XALKORI demonstrated significantly prolonged progression-free survival (PFS) of 10.9 months (95% CI, 8.3 to 
13.9) (n=172) compared to 7.0 months (95% CI, 6.8 to 8.2) with chemotherapy (n=171) in previously untreated patients with ALK-
positive metastatic NSCLC (hazard ratio, 0.45; 95% CI: 0.35 to 0.60; P<0.001). 

•	 XALKORI also demonstrated significantly higher objective response rate (ORR) when compared to standard platinum-based 
chemotherapy regimens. XALKORI demonstrated an ORR of 74% (95% CI, 67 to 81) compared to an ORR of 45% (95% CI, 37 to 
53) for the chemotherapy arm (P<0.001). 



ABOUT IBRANCE® (palbociclib)

CDKs are a family of proteins that serve as key regulators of cell growth and division. Specifically, cyclins pair with 
CDKs 4 and 6 to take part in a fundamental process in the division of cells, called the cell cycle.2,3 This occurs in 
both normal and cancer cells and is composed of four phases:2,3

•	 G1: This phase marks the beginning of the cell cycle, where the raw material is built and prepared for the 
S phase2,3

•	 S: DNA, or the vital information instructing the function of the cell, is constructed3

•	 G2: The cell begins to grow and prepares for mitosis2

•	 M: The cell cycle is completed and the cell splits into two genetically alike daughter cells3

CDKs 4 and 6 are key regulators of the cell cycle that trigger progression through G1 to the S phase.2,3 In some 
cancers, including HR+ breast cancer, increased activity of the cyclin D1-CDK 4/6-complex may result in a failure to 
regulate cell proliferation.2,4,5 Inhibiting CDKs 4 and 6 may help reduce cellular proliferation of HR+ breast cancer 
cell lines.1 CDK 4/6 is also active in healthy cells. Inhibiting CDK 4/6 in healthy cells can result in side effects, some 
of which may be serious.1

Neutropenia was the most frequently reported adverse reaction in PALOMA-2 (80%) and PALOMA-3 (83%). In 
PALOMA-2, Grade 3 (56%) or 4 (10%) decreased neutrophil counts were reported in patients receiving IBRANCE 
plus letrozole. In PALOMA-3, Grade 3 (55%) or Grade 4 (11%) decreased neutrophil counts were reported in 
patients receiving IBRANCE plus fulvestrant. Febrile neutropenia has been reported in 1.8% of patients exposed 
to IBRANCE across PALOMA-2 and PALOMA-3. One death due to neutropenic sepsis was observed in PALOMA-3.  
Inform patients to promptly report any fever.
Monitor complete blood count prior to starting IBRANCE, at the beginning of each cycle, on Day 15 of first 2 cycles 
and as clinically indicated. Dose interruption, dose reduction, or delay in starting treatment cycles is recommended 
for patients who develop Grade 3 or 4 neutropenia.

Based on the mechanism of action, IBRANCE can cause fetal harm. Advise females of reproductive potential to 
use effective contraception during IBRANCE treatment and for at least 3 weeks after the last dose. IBRANCE may 
impair fertility in males and has the potential to cause genotoxicity. Advise male patients with female partners 
of reproductive potential to use effective contraception during IBRANCE treatment and for 3 months after the last 
dose. Advise females to inform their healthcare provider of a known or suspected pregnancy. Advise women not 
to breastfeed during IBRANCE treatment and for 3 weeks after the last dose because of the potential for serious 
adverse reactions in nursing infants. 

Important Safety Information continued on page 2

IBRANCE is a selective oral inhibitor of CDKs 4 and 6.1 CDKs 4 and 6 are key regulators of the cell cycle that trigger 
cellular progression.2,3

IBRANCE is the first CDK 4/6 inhibitor approved by the U.S. Food and Drug Administration (FDA). IBRANCE was 
reviewed and approved under the FDA’s Breakthrough Therapy designation and Priority Review programs.  
IBRANCE was discovered and is marketed by Pfizer Inc. For more information, please visit www.IBRANCE.com.

IBRANCE is indicated for the treatment of hormone receptor-positive (HR+), human epidermal growth 
factor receptor 2-negative (HER2-) advanced or metastatic breast cancer in combination with:
•  an aromatase inhibitor as initial endocrine-based therapy in postmenopausal women; or
•  fulvestrant in women with disease progression following endocrine therapy.1

TARGETING CDKS 4 AND 6 IN CANCER

IMPORTANT SAFETY INFORMATION 

1
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